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	Stage 1 – Desired Results

	Understandings (Big Idea):

In this unit students will learn why it is necessary for the government to impose regulations on businesses to protect consumers.


	GPS Focus Standards:

BCS-LEB-5: The student analyzes the importance of sales regulations. 

BCS-LEB-6: The student identifies consumer protection legislation and its effects on business. 

BCS-LEB-15: The student analyzes the risk involved in product liability.  



	Pre-test



	Launch

Hot Debate


	Essential Questions:
How does consumer protection legislation affect businesses?


	Students will know that…
	Students will be able to…



	· warranty
· consumer
· disclaimer
· legislation
· FDA
· contract
· sales
· ethics

	· Students will explore and understand the purpose of the Uniform Commercial Code.

· Students will understand how warranties work.

· Students will understand how a sales contract works and what happens when a sales contract is breached.

· Students will understand why it is necessary to have legislation that protects consumers against unethical practices.

· Students will understand the liability of businesses to produce safe and effective products for consumers.

· Students will understand the statute of limitations on a sales transaction.  



	Stage 2 – Assessment Evidence

	Performance Tasks: 
Goal–  Research a cases involving consumer rights
Role–  student
Audience –  Business Teachers
Situation – In groups students will research the topic given and report their findings to the class including an example of a case involving their topic.  Each group should be given a different topic to research.  Such topics include:

· Consumer rights with mail order purchases 

· False advertisement

· Bait-and-switch selling

· Class action suit

· Cases of consumer Protection:

www.ftc.gov
1. Kraft, Inc. v. Federal trade Commission, 970 F. 2d 311 (7th Cir. 1992)

2. United States v. ACB Sales and Services, Inc., 683 F. Supp. 734 (D.C. Ariz. 1987)

3. Schneble v. House of Hoyt, 331 N.E. 2d 115 (Ill. App. Ct. 1975)

4. Webster v. Blue Ship Tea Room, 198 N.E. 2d 309 (Mass. 1964)

.  

Performance/Product Challenge – Analyze Real Cases
Standards – rubric
Prompt:

Ethical behavior


	Other Evidence:

Academic Prompts: 

Communication Verbal and Written

Evaluation Checklist

Quiz and test items:

Constructed Response, Self-Selected Response

Informal Checks for Understanding:

Reflective Response




	Legal Environment of Business (Consumer Protection Law)

Acquisition Lesson 


	Essential Question:    How does consumer protection legislation affect businesses?
 

	Activator:   Hot Debate


	Previewing: Students will work on vocabulary and write one sentence for each word.



	Teaching Strategies

Model:  Write on the board “Who is a consumer?”  Begin class with a discussion of the marketplace in which a consumer deals 
Guided Practice:  Present Power Points and students will take notes using given PowerPoint handout.   Then discuss using teacher/student chapter14 using assess in each chapter.  Reteach 14-1, reteach 14-2
Assisted Practice:  Students will work on Academic Connection pg 249 with the teacher given feedback. Your Legal Vocabulary pg 260.  Case For Legal Thinking
Independent Practice: Use activities aligned to each GPS.  Public Speaking I og 265 (topic: Marriage, Divorce, and Prenuptial Contracts), consumer cases
After Lesson Questions:

What is the UCC and what is its purpose?

What is a warranty?

What happens when a sales contract is breached?

Why is it necessary for consumers to be protected against unethical practices?

How are businesses liable for products sold to consumers?


	Summarizer:  Ticket out the Door

Journal Writings
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Evaluation



	Differentiation for Flex Groups:

Teacher Directed

Students will be grouped randomly. 
Activities include:  Analyze Real Cases, False of Misleading Advertising

	Vocabulary:   bait and switch, caveat emptor, caveat venditor, cease and desist order, class action, consent order, consumer, disclaimer, encumbrances, unfair trade practice


	Resources/Attachments:




